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THE FESTIVAL

October 13th - 20th, 2011

Mumbai Film Festival has the distinction
of being the first independent film
festival of the country organized by a
body of film professionals.

Key objective being:
Discover new talent
Offer robust networking opportunities
on a global platform




FESTIVAL FILMS
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MFF showcases the best of world and
independent cinema. Highlights from

the 12th Mumbai Fllm Festival include:

238 films from 58 countries
312 screenings in 9 screens

The International Competition for the
First Feature Films of Directors is for
the best of debut feature films of
directors from around the world.
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TRUSTEES

October 13-20, 2011

Chairman - Film maker Shyam Benegal
Oscar nominee Ashutosh Gowarikar
Doyen of the Hindi film industry Yash Chopra
Renowned film artist Jaya Bachchan
Chairman of Reliance Big Entertainment, Amit Khanna
lyricist, producer

Renowned actor and filmmaker Amol Palekar
Renowned artist Shabana Azmi
Celebrated filmmaker Ramesh Sippy
Young turks Filmmaker Karan Johar
Young turks Filmmaker Farhan Akhtar

Supported by Reliance Big Entertainment &
Government of Maharashtra




MFF attracts high-profile talent from around in the world.



FESTIVAL MEDIA
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The Mumbai Film Festival cannot be faulted at
least on one very important score. Its selec-
tions are outstanding. Undoubtedly"
Hindustan Times.com, October 31, 2010

The Festival is covered by media including

The Hollywood Reporter, El Watan, Colorstorm
Media, The Times of India, Hindustan Times, The
Indian Express, The Hindu, Financial Cronicle, Busi-
ness India, The Outlook, The Telegraph, Navbharat
Times, Loksatta, Maharashtra Times, Press Trust of
India, Time Out Mumbai, Super Cinema, Mumbai
Mirror, DNA, Femina, CNBC TV18, NDTV, Bloomberg
UTV, Zoom, Star TV, Times Now, Business of
Cinema, Bollywood Hungama, Rediff.com



FILM BUSINESS CENTRE

The Film Business Centre is an initiative along with Reliance
Entertainment, to facilitate interactivity amongst all the par-
ticipating film professionals and opens different traditions for
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future trends to follow.
International companies represented:
Pathe (France and UK)

Studio Canal (France)

IM Global (USA)

Wide management (France)

Pioniwa (Japan)

MK2 (France)

Memento Films International (France)
Bavaria Films International (Germany)
Yomiuri TV (Japan)

Huayi Brothers Media (China)

CJ Entertainment (Korea)
Sheherazad Media International (Iran)
Visual Media Institute (Iran)

Danish Film Institute (Denmark)

Indian delegation:

The Indian Film Federation

Film & Television Producers Guild,
Film Exporters Association

IMPPA

Yash Raj Films

uTv

Shemaroo Entertainment

Cinergy Independent Film Services
Star Entertainment

Delegates included:
Buyers and Sellers, Distributors,
Talent Agents, Producers,

Filmmakers, FInancers






ATTENDEE DEMOGRAPHICS

Young, urban, affluent.
Culture and experience seekers.

October 13-20, 2011




SPONSORSHIP OPPORTUNITIES & BENEFITS
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D BFINES
THE DECADE

The Mumbai Film Festival approaches sponsorships as true partnerships, designed to meet the
needs of the client, the Festival and its attendees. There is a broad spectrum of associations: from
corporate entertaining to marketing exposure and sampling opportunities.



SPONSORSHIP OVERVIEW

We customize all of our sponsorship
packages to meet the objectives of
our sponsors. Your sponsorship
package could include any of the
following elements:

e Branding

e Advertising

e Promotions

e Product Placement
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BRANDING

Increase your profile through
the following branding
opportunities:

e Festival awards

e Festival Programmes

e Special Events and Parties

e Signage at Festival Venues

e Public and Industry gift bags
e Festival Press releases

e Festival Website
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Tell your story to our audiences by
advertising in one of a variety of

Festival publications:
e Official Catalogue
e Screening Schedule
e Daily Bulletin

TheFilm Street
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PROMOTIONS
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Align your brand with the Festival by using the official
Mumbai Film Festival ® title treatment and

Sponsor descriptor on approved merchandise and
marketing materials.

big on movies, really big.

B days, 200 filma, 60 countries, 1 big festhal,
It is time to celebrate world cinema.

MUMBALI
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PRODUCT PLACEMENT

Put your product in the hands of the Festival’s various
Industry leaders through a variety of product placement
opportunities. Opportunities are available in exclusive and
non-exclusive categories.

Sample Benefits:

e Sampling in gift bags, theatre line-ups and at the box
office

e Product Displays and activation at Festival events

e Opportunity to increase sales with Festival attendees
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KEY EVENT - DIMENSIONS MUMBAI

Segment: Short film competition
Target: Young Mumbaikars
Participant Age: Below 25 years
Format: Short films of less than
five minutes created, depicting
any aspect of life in Mumbai e o

wwrw st il et oom
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Event: Colleges e
Entry: Online

Sponsored: Available for
sponsorship

Cash awards: Rs. 1.5 lacs
MAMI award: Trophy
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Offerings: Main sponsor of the event + Branding of award



- ?g% Dimensions
|- Mumbai Jury

Offerings: Main sponsor of the event + Branding of award



KEY EVENT - MUMBAI YOUNG CRITICS
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Segment: 32 students for a panel
of critics

Target: Young Mumbaikars
articipant Age: Below 25 years
Format: Panel of 32 students to be
formed who would critique along
with the panel of Jury

Event: Colleges

Entry: Via nominations

Sponsored: Available for

sponsorship — =
MAMI award: Trophy e oD aimioncom o8 022406 823
Ot 20 i 2, 2010 _;-;_M

Offerings: Main sponsor of the event + Branding of award



KEY EVENT - MUMBAI YOUNG CRITICS
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Offerings: Main sponsor of the event + Branding of award



KEY EVENT - AUDIENCE CHOICE AWARD
October 13-20, 2011
Segment: Audience choice award
Target: Masses
Age: Across age
Format: Award the movie selected by
audience
Event: Cinema
Entry: SMS/Drop box in cinema
Sponsored: Available for sponsorship

Cash Awards: Rs 10 lacs
MAMI award: Trophy

Offerings: Main sponsor of the event + Branding of award



FESTIVAL PROPERTIES AVAILABLE FOR SPONSORSHIPS
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Title Sponsor (One)

Co-sponsors (Two)

Celebration of 50 years of Cannes' Critics' Week

Dimensions Mumbai (Short film competition - Youth Oriented Property) — Section Sponsor
Mumbai Young Critics (Youth Oriented Property) — Section Sponsor
Audience Choice Awards

Opening Dinner

Closing Dinner

Daily Dinners

Delegate Cards — Sponsor

Delegate Bags — Sponsor

Catalogue Sponsor

Daily Bulletin Sponsor

Open Forums and Panel Discussions



NEXT STEPS
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The purpose of this document is to provide an initial insight into how your company’s
sponsorship of the Mumbai Film Festival could be leveraged. We would

love to meet with your team to discuss some of these concepts in more detail and
how a Festival sponsorship would best meet your company’s objectives.

For additional information about this opportunity, please contact:

13th Mumbai Film Festival,

Tel. : +91-22-4016 8223 (Boardline) / 4016 8221
Fax : +91-22-4016 8222
E-mail:mumbaifilmfest@gmail.com

www.mumbaifilmfest.com



